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The strongest draw for our university is the success of our brand.

A strong branding process should help our university become more well-known and increase our student numbers. 
University branding is a process of forming an emotional and rational attachment between our student audience and our school brand.   
Brand engagement is only partly created by our university. 
brands are equally created by the perceptions, attitudes, beliefs, and behaviors of our student audience ...those with whom our university and colleges are communicating and engaging 
How can we best influence our student audience?
We must successfully reach out and interact with our audience by associating ourselves with the lifestyle, beliefs, and culture of our audience… by sharing certain attitudes and beliefs with its consumers. 
Effective leaders then:

· …Must thoroughly understand their student audience… by seeing through their eyes and hearing through their ears.
· …must put out messages which effectively define their brand
· … must speak in a manner where our intended message is truly understood, creating messages appropriate to influence the student audience…
To assure we would have an effective brand engagement program in place, Akamai University should be careful to select its mission statement, logos, mottos, and public faces assuring a stable movement forward.

Perhaps you have heard the motto---
Akamai…dedicated to the betterment of the human condition and sustainability of the planet
You can see why we call our brand engagement program … passion branding
At Akamai, we integrate our mission with an array of human causes… literacy, human services, economic development, health, education, the environment, and global  peace… 
In this way, we have differentiated our array of programs from those of our international competition.
As leaders of our university and its colleges, we all compete for our fair share of the student audience.

By passion-based branding, we can contribute to our communities, while at the same time promote our own unique educational brand.  
Passion branding is a win-win-win proposition.
In a world of switched-off and disenchanted consumers, the time is right for a new way of communicating with our audience.  
Build an educational brand grounded in a deep appreciation of our student audience who will use our brands, understanding their likes and dislikes, concerns and needs, dreams, hopes and aspirations, passions and interests.
This is Akamai’s way of marketing …where we focus first and foremost upon the needs of people.   Using good business principles, we have found a new way to talk with our student audience, based upon a consumer passion, and we leverage on that passion in order to create value for all those involved with our university brand. 
SO…Passion branding is about harnessing the power of people’s passions to build strong brands….  
The amazing thing we have found at Akamai is that passion branding is one of the few business tools that has the ability to positively impact on all stakeholders playing a major role in helping our university make a real difference in the lives of people while at the same time operating a successful business.
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